

[bookmark: _Hlk100672248]Max Mobile Unveils Its Premium Flagship Smartphone, Ultra-code A.	Comment by Adedoyin Jaiyesimi: Your headline is the main point of your Press Release. 

It should be short, compelling and should succinctly describe the purpose of the press release. 

FOR IMMEDIATE RELEASE

ACCRA, May 19, 2022 – Max Mobile launches the latest addition to its Ultra Smartphone Series, the Ultra-code A, today. Created to meet the needs of the tech-savvy 21st century smartphone user through its blend of functionality and design, the Ultra-code A will be available in the Africa, Asia and select international markets. 	Comment by Adedoyin Jaiyesimi: This is the Dateline.

Include the location and date here. 	Comment by Adedoyin Jaiyesimi: Your first paragraph is your lead. It is where you present the important facts and should ideally be between 3-4 lines.

It should also answer the five W's - ‘who’, ‘what’, ‘where’, ‘when’ and ‘why’ questions. 

In the example here:

Who - Max Mobile
What - Launching Ultra-code A
Where - Africa, Asia and select int'l markets 
When - Today
Why - To meet the needs of the tech-savvy 21st century smartphone user

The Ultra-code A which combines the best of both worlds of the Ultra and Max Mobile E Series is aimed at giving a sophisticated mobile experience without compromising performance. Key features of the Ultra-code A include an updated software interface with a cleaner colour palette, softer white menus, and an overall nicer-looking aesthetic. Externally, the Ultra-code A has a rich-looking, glass-and-metal-fused design and a water-resistant battery case which delivers power wirelessly.	Comment by Adedoyin Jaiyesimi: The next paragraph should have supporting details that flesh out the information in the first paragraph.

Let it be concise. Each sentence should say something new. Don't repeat information. 

For example, the first sentence here focuses on the experience of using the phone while the second sentence is on the important features. The last sentence is on design which is a key focus for this release - showcasing the blend of functionality and design as stated in paragraph one. 

You can have one or two supporting paragraphs but they should been between 8-10 lines combined.
With its premium look and enhanced security features, the Ultra-code A showcases Max Mobile’s innovative abilities and sustained leadership position in the technology industry. 	Comment by Adedoyin Jaiyesimi: Instead of having two supporting paragraphs, I chose to make this third paragraph brief so that it can lead nicely to the quote. 

You want your quote to flow with the content of the press release
Fred Otieno, Chief Executive Officer at Max Mobile said, “While Max Mobile is well-known for developing functional smartphones, the Ultra-code A has now shifted us into the realm of design. The Ultra-code A is not just about functionality; it is also about creating a memorable user experience through design.”	Comment by Adedoyin Jaiyesimi: Quotes are included to a press release to add a human element and make the press release more interesting. 

Don't just put any quote. Think about the core message you want to highlight. Here, it is the fact that Max Mobile has now incorporated design as a core element of its mobile phones. This is how it continues to maintain its leadership position in the industry as stated in the previous paragraph.


Please note that you will usually have to draft the quote for your executive to review. If you're not drafting it, please provide some sort of guidance. A quote that is off point is of no use to you. 
For more information about the Ultra-code A and its features, please visit the dedicated landing page - https://www.maxmobile.com/ultra-code-A/.	Comment by Adedoyin Jaiyesimi: This is your Call to Action.

What should people do next? 

Sign up, Register, Download?

Remember to include the link for whatever the Call to Action is.	Comment by Adedoyin Jaiyesimi: It's good to put at least one visual image where you can.

Alternatively, this can be attached to the email when sending the Press Release
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ABOUT MAX MOBILE	Comment by Adedoyin Jaiyesimi: The Boilerplate where you summarise what the company does.

Think strategically about what you put here. You want to highlight things that position the organisation as a leader or pioneer in the industry. 

Ideally, this should not be more than 100 words.
Max Mobile is a leading smartphone company headquartered in Gold Coast, Ghana. Starting out as a phone repair business in 1990, Max Mobile has today become the world's largest manufacturer of smartphones with over 60 models sold in 55 countries across the world. With the launch of the Ultra-code A, Max Mobile is sealing its position as a formidable player in the global smartphone industry. 

MEDIA CONTACT 	Comment by Adedoyin Jaiyesimi: Finally, the Media Contact 

Provide a name, email address or phone number the reporter can contact for further information or request for interviews. 
Ashley Mensah, Public Relations Officer, Max Mobile
Telephone: +233 4565893
Email: amensah@maxmobileworld.com
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